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Prof Ares Kalandides
Born 1965 in Athens, Greece

Ares Kalandides is Professor of Place Management and Director of the Institute of Place
Management at Manchester Metropolitan University, UK.

He is the founder and Managing Director of Inpolis Urbanism, an international consultancy in
urban and regional development based in Berlin. He has implemented numerous projects on a
national and international level and consulted various districts, cities, and regions in Germany
and worldwide. A Senior Fellow of the Institute of Place Management, he is currently a member
of the Supervisory Board of “Eleusis2021”, the European Capital of Culture in 2021.

He has been an influential policy consultant in the Creative Economy in Berlin, a field in which
he published for several years. In 2009 he initiated the International Place Branding
Conference, a series of events that has since travelled around the world and has been
instrumental in consolidating the field in Place Branding.

In addition to his scientific publications he is member of the editorial board of the Greek
journal Fewypapiec/Geographies, a guest editorial member of the Journal of Place Management
and Development and a member of the Georg Simmel Centre for Metropolitan Studies at the
Humboldt University Berlin. He is currently adjunct professor at New York University (Berlin
site) and guest lecturer in Urban Economics at the Urban Management programme of the
Technical University (Berlin). He is also the editor of the IPM blog.

Born in Athens (Greece) in 1965 Ares Kalandides graduated in Romance Studies, completed a
post-graduate Master’s programme in Urban and Regional Planning and holds a PhD from the
National Technical University of Athens. His current research focuses mostly on the topics of
urban and regional development. Ares is a certified conflict mediator.

Fields of research

Urban and Regional Economics (Focus: Place Branding, Creative & Knowledge Economy);
Citizen Participation; Social policy-making; Technology in cities.

Portfolio

Reports/Expertises; Strategy Development; Policy-Consultancy; Research; Teaching;
Articles/Editorials; Lectures; Moderation; Conflict Mediation.

Languages

English, French, German, Greek, Italian, Spanish
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Professional Development (in reverse chronological order)

2018 - present Member of the Board of Eleusis 2021, Cultural Capital
Directors of Europe

Responsibilities: Controlling; communications; strategic development; citizens’ participation

2017 - present Professor Manchester Metropolitan
University

Professor of Place Management, Faculty of Business and Law, Manchester Metropolitan University

2017 - present | Founder/CEQ | Inpolis Urbanism GmbH

Inpolis Urbanism GmbH offers integrated services in the fields of Urban and Regional Development with
a focus on the economic and social processes that shape places.

2013 - present Director Institute of Place
Management

The Institute of Place Management at the Manchester Metropolitan University is the international
professional body that supports people committed to developing, managing and making places
better.

2012 - present | Adjunct Professor | New York University, Berlin

Undergraduate Courses:
"Global Trends, Berlin Connections”, Metropolitan Studies

“"Transnational Migration, Identity and Citizenship”, History Department; Sociology Department

2012 - present | Guest Lecturer | Technical University, Berlin

Postgraduate Course:

"Sustainable Urban Systems - Urban Economics” at the Urban Management Master Programme

2015 - 2016 Guest Lecturer Hertie School of Governance,
Berlin

Postgraduate Courses:
"Creative Industries” at Master of Public Policy (February 2015 - May 2016)
"Cities and Regions in the Global Economy” (September 2015 - December 2016)

2004 - 2016 | Founder/CEO | INPOLIS GmbH

Inpolis GmbH offers planning and communication services in the fields of Urban and Regional
Development.

2001 - 2004 | Founder/Owner | Inpolis

Inpolis offered services in the field of Place Marketing

2001 - 2004 | Founder/Owner | 1npolis

Inpolis offered services in the field of Place Marketing
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1996 - 2001 | freelance [

Place Marketing

1990 - 1996 | freelance

Tour Guide

Education (in chronological order)

1990 Greek and French Literature, BA National University of Athens
2006 Urban and Regional Studies, MA  National Technical University of Athens
2012 Urban and Regional Studies, PhD National Technical University of Athens

Selected Projects

Analysis and policy recommendations for social work provision in the Berlin borough of
Spandau (2015-today)

Location analysis of the Hermannplatz/Neukdlln area in Berlin (2017)

Development of a participatory vision and development strategy for the areas of
Brunnenviertel/AckerstraBBe in Berlin-Mitte (2015-2017)

An analysis of Place Identity in Ag. Nikolaos, Crete, Greece (2016-2017)
Effects of tourism in the Berlin fashion industry (2016)

The role of city Museums in place identity, Athens Greece (2015-2016)
Survey of Business Improvement Districts across Europe (2015-2016)

Policy recommendations for the revitalization of small and medium size towns in the state of
Nordrhein-Westfalia, Germany (2015-2016)

Preparatory Survey for a Milieu Protection Act (Erhaltungssatzung/Milieuschutz) in Berlin-Mitte
(2015)

Sectoral Urban Development Plan: Science & Research. Hanseatic City of Rostock (2015-2016)
Securing Skilled Labour for Schénefeld/Wildau/Konigs Wusterhausen (2015)

Policy recommendations for the agro-tourism sector in Crete, Greece (2014-2015)

Local Action Plan, Rostock-Slidstadt: Demand-side Research for a Start-up Hub (2014)

Fashion Businesses in Berlin — Resources and Challenges. Research project in cooperation with
the UK AHRC CREATe Project (2014)

Design of a Masterplan IT/Media/Creative Economy Berlin Brandenburg (2014)
“Collaborative Labour Opportunites in Brandenburg (COBRA) (Project manager 2013-2015)

Research on changes in retail and other businesses in Berlin-Schoneberg -
Nollendorfplatz/Winterfeldtplatz, 2014

URBACT “EnterHub”, 2014 (Thematic expert)

COST-Programme “Crime prevention through urban design and planning”, 2012-2017.
(Member of Management Committee )

(In)Formal cities, in cooperation with the Goethe-Institut and funded by the Robert Bosch
Stiftung, (Initiator and curator. Berlin-Johannesburg 2012-2014)

Development and management of a network for fashion designers and textile-related
producers.
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CIMON (cluster initiative for fashion design and sewing 2008), NEMONA (network for fashion
design and sewing 2009-2013), NEMONA-Placement (2013-2015), NExT (2013) and Nahtstelle
(2014); co-funded by the European Social Fund. NEMONA Professional (2016-2018).

Design of an economic development plan for Potsdam, Germany, (2013)
Design of a regional development plan for the region Cottbus-Guben-Forst, Niederlausitz-
Brandenburg, Germany (2011-2013)

Participant of the European workshop series POPSU, Les Jardins dans la ville and La ville des
créateurs, (Lausanne 2011, Lyon 2012, Toulouse 2012, Berlin 2013)

International Conference Series Place Branding, Berlin (Germany, 2008), Bogota (Colombia,
2011), Utrecht (Netherlands, 2012), Manchester (UK 2013), Poznan (Poland 2015).

Retail town centre management concept for Potsdam, Germany (2012)
Content design and coordination of the Place Branding for Nicosia Seminar (2011)
Project package City Marketing Bogota, Colombia (2009-2011)

Analysis of the international positioning; strategic city marketing concept; design of a business
plan; initiation of the UNESCO ,City of Music” candidature; consecutive consulting contract;
Bogota

European-wide workshops on the possible reunification of Cyprus (2005-2006)
Consultancy City Marketing Brisbane (2002)

Teaching (current)
Manchester Metropolitan University
MSc Place Management and Development
Adjunct Professor at NYU Berlin
“Global Trends, Berlin Connections”, Metropolitan Studies (since September 2012)

“Transnational Migration, Identity and Citizenship”, History Department; Sociology Department
(since September 2016)

Guest lecturer at Technical University Berlin

“Urban Economics” at the Urban Management Master Programme (since October 2012)

Teaching (former)

Guest lecturer at Hertie School of Governance
“Creative Industries” at Master of Public Policy (February 2015-2017)
“Cities and Regions in the Global Economy” (September 2016-2017)
National Technological University of Athens, Greece
Department for Urban and Regional Planning (2004-2017)

Current Memberships and Commitments

Member of the Supervisory Board of Eleusis2021, the European Capital of Culture in 2021.
Member of editorial board GEOGRAPHIES journal

Board Director and Senior Fellow of the Executive Board of the Institute of Place Management,
Manchester

Guest editorial member Journal of Place Management and Development
Member of the Georg Simmel Centre for Metropolitan Studie, Humboldt-University Berlin
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Past Memberships
President of the Association for Place Branding and Public Diplomacy (2008-2016)

Member of the committee on Creative Industries in Berlin’s district of Friedrichshain-Kreuzberg
(2008-2011)

Member of the Tourism Round table in Berlin’s district of Friedrichshain-Kreuzberg

Member of the Chamber of Industry and Commerce Berlin Commission on Creative Industries
(2009-2011)

Member of the Steering Committee on Communication, Media, and Cultural Industry (Berlin’s
Senator for Economy, Technology, and Women Issues) (2009-2011)

Member of the Expert Committee for the Future Use of Oberhafen (2010)
Advisory board of experts for the industrial brownfield Oberhafen in Hamburg’s HafenCity district
Board member of Create Berlin e.V. (2008-2011)
Association of Berlin designer businesses
Board member of Berlin Art Council (2010-2011)
Independent council representing Berlin’s cultural institutions
Member of the Expert Committee for the Future Use of Tempelhof Airport (2007-2009)

Advisory board of experts for Berlin’s Urban Development Senate Director

Books/Journals

Edensor, T., Kalandides, A. and Kothari, U. (2019) Routledge Handbook of Place,
Routledge[forthcoming].

Kalandides, A. (ed.) (2018) Special Issue: Participatory Placemaking, Journal of Place
Management and Development, Volume 11, Issue 2.

Kalandides, A. (2017) (ed.) Selling Places: Place marketing and Branding. Special issue
of Mewypaieg/Geographies, 30.

Kalandides, A. (Ed.) (2016) Special Issue: Crime prevention through urban design, planning
and management, Journal of Place Management and Development, Volume 9, Issue 1.

Kalandides, A. (Ed.) (2013) Special Issue: The Business of Place: Critical, Practical and
Pragmatic Perspectives, Journal of Place Management and Development, Volume 6,
Issue 1.

Kalandides, A., Kavaratzis, M. & Boisen, M. (Ed.) (2012) “International Place Branding
Conference. Special Edition: Roots — Politics — Methods. Conference Proceedings” Guest
Editor of Journal of Place Management and Development, Volume 5, Issue 1.

Kalandides, A. (Ed.) (2012) International Place Branding Conference. Special Edition: Roots —
Politics - Methods. Conference Proceedings, Journal of Place Management and
Development, Volume 5, Issue 1.

Kalandides, A., Kavaratzis, M. (Eds.) (2011) Selected papers from the 2nd Place Branding
Conference, Bogota, Colombia, January 2011, Journal of Place Management and
Development, Volume 4, Issue 1.

Kalandides, A. (Ed.) (2010) Berlin Design. Berlin: Verlaghaus Braun.

Kalandides, A., Lange, B., Stober, B., Wellmann, I. (Eds.) (2009) Governance of the creative
industries. Diagnoses and courses of action. Bielefeld: Transcript Verlag.

Kalandides, A., Kavaratzis, M. (Eds.) (2009) “"Marketing cities: place branding in perspective.”
Guest Editors of Journal of Place Management and Development, Volume 2, Issue 1.
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Book Chapters

Vaiou, D., & Kalandides, A. (2017). “Practices of solidarity in Athens: reconfigurations of public
space and urban citizenship”. Citizenship Studies, 21(4), pp. 440-454.

Vaiou, D. & Kalandides, A. (2016) "Practices of Solidarity in Athens. Commentary on three
Theoretical Readings", in Z. Kotionis & Y. Barkouta, Practices of Urban Solidarity,
University of Thessaly Press, Volos, pp. 62 - 73.

Mackrodt, U & Kalandides, A. (2015) “Competing yet Supplementing Narratives in Berlin:
Creative Branding and Heritage Policies in Berlin’s Post-Industrial Development”, in
Oevermann, H. & Mieg, H. (eds.) Industrial Heritage Sites in Transformation. Clash of
Discourses, Routledge, New York & London, pp. 126 -145.

Kalandides, A. & Kather, M. (2013), "Community Spaces” in Berlin, in Terrin, J.-J. (ed.)
Gardens in the City, Paris: Editions Parenthése, pp. 60-80.

Kalandides, A. (2012), “"The many faces of Athenian Identity”, in Dragonas, P. & Skiada, A.
(ed.) Made in Athens, Athens: YPEKA, pp. 68-71.

Kalandides, A.(2012) “Creative Industries and Urban Development in Berlin”, in Terrin, J.J.
(ed.): La Ville des créateurs, Paris: Editions Parenthése, pp. 32-50.

Colomb, C., Kalandides, A. (2010) “The ‘be Berlin”" campaign: Old wine in new bottles or
innovative form of participatory place branding?” In: Ashworth, G.J. and Kavaratzis, M.
(Eds.), Towards effective place brand management: branding European cities and
regions. Cheltenham(UK) and Northampton (US): Edward Elgar.

Kalandides, A. (Ed.) (2010) "Berlin City of Design.” In: Kalandides, A. (Ed.), Berlin Design.
Berlin: Verlagshaus Braun, 4-5.

Lange, B., Kalandides, A., Stober, B., Wellmann, I. (Eds.) (2009) “Fragmented Systems.” In:
Lange, B., Kalandides, A., Stéber, B., Wellmann, 1. (Eds.), Governance of the creative
industries. Diagnoses and courses of action. Bielefeld: Transcript Verlag, 11-33. [in
German]

Stober, B., Kalandides, A. (2009) “Places, Cities, und Creative Economies as Brands.” In:
Lange, B., Kalandides, A., Stéber, B., Wellmann, I. (Eds.), Governance of the creative
industries. Diagnoses and courses of action. Bielefeld: Transcript Verlag, 229-239. [in
German]

Lange, B., Kalandides, A., Stéber, B. Wellmann, 1. (2009) " Diagnosis, management options,
and ten conclusive theses on the governance of Creative Industries.” In: Lange, B.,
Kalandides, A., Stéber, B., Wellmann, I. (Eds.), Governance of the creative industries.
Diagnoses and courses of action. Bielefeld: Transcript Verlag, 325-333. [in German]

Kalandides, A. (2009) “Creativity Beyond the Elites.” In: Dieckmann, B., Nahles, B., Weil, S.,
Wowereit, K. (Eds.), The Red Brand: Social Democracy in Practice: Challenges of social-
democratic politics in the field. Dortmund: Spw Verlag, 155-168. [in German]

Vaiou, D., Kalandides, A. (2009) “Cities of ‘Others”: everyday practices and the constitution of
public space.” In: Spyridakis, M. (Ed.), Transformations of space. Social and cultural
dimensions. Nissos: Verlag Athen, 23-47. [in Greek]

Kalandides, A. (2009) * The German narrative research method. Principles, examples and
limitations.” In: Vaiou, D. (Ed.), In Search of Science. In the City with M. Mavridou.
Athen: Kaleidospopio. [in Greek]
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Kalandides, A., Lange, B. (2008) “Marketing the creative Berlin: some questions on
governance practices.” In: Department of Urban and Regional Planning; N.T.U.A.,
School of Architecture, A.U.TH., Department of Geography, Harokopio University C.A.M.
(Ed.), Changing European Spaces. Athen, Thessaloniki, 84-100.

Kalandides, A., Lange, B. (2008) “"Governance of creative industries in Berlin — paradoxes,
places, practices.” In: Wan, H., Yueng, E., Yueng, T. (Eds.), Proceedings of the Hong
Kong Institute of Planners (HKIP) Conference When Creative Industries Crossover with
Cities. Hong Kong.

Kalandides, A., Lange, B. (2007) “Creativity as a synecdoche of the city - Marketing the
creative Berlin.” In: Wan, H., Yueng, E., Yueng, T. (Eds.), Proceedings of the Hong
Kong Institute of Planners (HKIP) Conference When Creative Industries crossover with
Cities. Hong Kong, 122-133.

Kalandides, A. (2006) “"Rethinking Governance - Multiple solutions for a fragmented city.” In:
Reconciliation & Resettlement Council (Ed.), Proceedings of the Conference The
Challenges of Reunifying Divided Cities and Territories. Nicosia, 69-72.

Kalandides, A. (2005) “Gentrification, Gender, and Sexuality.” In: Vaiou, D., Marnelakis, G.
(Eds.), Women and Men in the Spaces of the Everyday, National Technical University of
Athens. [in Greek]

Articles

Kalandides, A. (2019), “Hobrecht, James” (1825-1902), The Wiley-Blackwell Encyclopedia of
Urban and Regional Studies [forthcoming, Spring 2019].

Kalandides, A. (2018) "Citizen participation: towards a framework for policy
assessment”, Journal of Place Management and Development, Vol. 11 Issue: 2, pp.152-
164, https://doi.org/10.1108/1PMD-02-2018-0017.

Kalandides, A. (2017), Place Identity: An attempt at Disambiguation. M'ewypa@iec/Geographies,
Volume 30.

Kalandides, A. and Warnaby, G. (2017), Museums and the new public realm: The case of the
Municipal Art Gallery in Athens, Greece. Engage, Issue 40: Civic role, public space,
Pages 35 - 42, http://www.engage.org/article.aspx?id=224

Kalandides, A. (2017), The conceptualization of Place and Space in the work of Doreen Massey,
Fewypapicg/Geographies, Volume 29.

Marriott, J., Campbell, B., Cottam, H., Mouffe, C., & Kalandides, A. (2017). Memories of
Doreen Massey. Soundings: A journal of politics and culture, 65, 114-124.

Vaiou, D. & Kalandides A. (2017) Practices of solidarity in Athens: Reconfigurations of public
space and urban citizenship, Citizenship Studies, Volume 21, Issue 4, 440-454.

Ares Kalandides , Steve Millington , Cathy Parker , Simon Quin , (2016) "Shopping districts and
centres, markets, neighbourhoods, public squares, and urban gardens: Reflecting upon
place management practice in Berlin", Journal of Place Management and Development,
Volume 9, Issue 3, 351 - 359.

Vaiou, D. & Kalandides, A. (2015) “Practices of collective action and solidarity:
Reconfigurations of the public space in crisis-ridden Athens, Greece”, Journal of Housing
and the Built Environment, Volume 31, Issue 3, 457-470.

Kavaratzis, M. & Kalandides, A. (2015) “Rethinking the place brand: The interactive formation
of place brands and the role of participatory place branding”, Environment and Planning
A. Volume 47, Issue 6, 1368 - 1382.
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Kalandides, A. (2013) “Urban renewal and institutional gentrification in Berlin-Prenzlauer
Berg”, Geographies, vol. 22.

Kalandides, A. (2013) “Guest editorial: The business of place: critical, practical and pragmatic
perspectives”, Journal of Place Management and Development, Volume 6, Issue 1, 5-6.

Kalandides, A., Vaiou, D. (2012) " ‘Ethnic’ neighbourhoods? Practices of belonging and claims
to the city.” European Urban and Regional Studies, Special Issue “Diversity, Inequality
and Urban Change”, 2012, Volume 19, Issue 3, 2-14.

Kalandides, A., Kavaratzis, M., Boisen, M. (2012) “Guest editorial: Special Edition of the Place
Branding Conference: ‘Roots-Politics-Methods"™, Journal of Place Management and
Development, Volume 5, Issue 1, 5-6.

Kalandides, A., Kavaratzis, M. (2011) “Guest editorial: Selected papers from the 2" Place
Branding Conference, Bogota, Colombia, January 2011” Journal of Urban Management
and Development, Volume 4, Issue 1, 5-8.

Kalandides, A. (2011) “City marketing for Bogota: a case study in integrated place branding”
Journal of Place Management and Development, Volume 4, Issue 3, 282-291.

rom

Kalandides, A. (2011) “The problem with spatial identity: revisiting the ‘sense of place’.
Journal of Place Management and Development, Volume 4, Issue 1, 28-39.

Lange, B., Kalandides, A., Krusche, B., Wellmann, I. (2010) “"New Urban governance
approaches for knowledge-based industries in multiplicities: Comparing two cases of
large inner-city developments in Graz and Berlin.” Journal of Place Management and
Development, Volume 3, Issue 1, 67-88.

Vaiou, D., Kalandides, A. (2009) “Cities of ‘Others’: Access, contact and participation in
everyday public spaces.” Geographica Helvetica, Volume 64, Issue 1, 11-20.

Kalandides, A., Kavaratzis, M. (2009) “"Guest editorial: From place marketing to place branding
- and back: a need for re-evaluation.” Journal of Urban Management and Development,
Volume 2, Issue 1, 5-7.

Lange, B., Kalandides, A., Mieg, H., Stober, B. (2009) “Berlin's Creative Industries: Governing
Creativity?” Industry and Innovation, Volume 15, Issue 5, 531-548.

Kalandides, A. (2007) “Towards a closer definition of the word 'gentrification'.” Geographies,
Volume 13, 158-172.

Kalandides, A. (2007): “"Marketing the Creative Berlin and the Paradox of Place Identity.”
Conference paper presented at the Associazione Italiana di Scienze Regionali — XXVIII

Conferenza Scientifica Annuale: Lo sviluppo territoriale nell’lUnione Europea — Obiettivi,
strategie, politiche. Bolzano/Bozen, Italy, September 26t to 30t", 2007.

Vaiou, D., Kalandides, A., Lykogianni, R. (2007) “Migration, Gender, urban space:
interdependence of three categories in Athens.” Geographies, Volume 13, 55-65. [in
German]

Kalandides, A. (2007) “In search of Berlin’s Competitive Advantage — Marketing the Creative
City.” Paper presented at the EUGEO2 2007 First International Conference on the
Geography of Europe 'Standort Europa at Risk’, Amsterdam, 20-23 August.

Kalandides, A. (2007) “Fragmented Branding for a Fragmented City: Marketing Berlin.”
Conference paper presented at the: Sixth European Urban & Regional Studies
Conference: Boundaries and Connections in a Changing Europe. Roskilde, Denmark,
September 215t to 24th, 2006.
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Research Projects & Reports

Kalandides, A., Kather, M. & Képer, P. (2016) “"Gute Geschafte. Was kommt nach dem
Einzelhandel?”, StadtBauKultur NRW.

Kalandides, A. & Koéper, P. (2015) “Securing skilled labour in Schénefelder Kreuz,
Brandenburg”, RWK Schénefelder Kreuz, http://www.stadtbaukultur-
nrw.de/site/assets/files/4180/qute geschaefte publikation webneukl. pdf

Kalandides et al (2014): Publications on CPD-UDP: A European bibliographic overview
across the language barriers - including some questions on terminology
Bibliography & Terminology. COST programme Crime Prevention Through Urban
Design & Planning.

Kalandides, A., Kolland, D., Graupner A. and Opper, A. (2014) Final report on the
Berlin-Johannesburg project The (in)formal city. Goethe-Institut, Berlin.

Kalandides, A. (2014) “Thematic report. Economy” URBACT ENTER HUB

Kalandides, A. & Stampa, K. (2014) “Masterplan IT/Media/Creative Economy, Berlin-
Brandenburg 2020, Zukunftsagentur Brandenburg (ZAB).

Kalandides, A. (2014) “Fashion Businesses in Berlin — Resources and Challenges". Research
project in cooperation with the UK AHRC CREATe Project

Kalandides, A. Becker, C. & Mehlkopf, S. et al. (2013) “Economic development plan for
Potsdam 2020%, State Ministry for the Economy and European Affairs, State of
Brandenburg .

Kalandides, A. and Kather, M. (2013), “Business creation in the clothing industry in Berlin-
Schéneweide”, Department for Business Development, District Government of Treptow-
Képenick [in German]

Kalandides, A. Becker, C. & Mehlkopf, S. et al. (2013) “Economic development plan for
Potsdam 2020", State Ministry for the Economy and European Affairs, State of
Brandenburg .

Kalandides, A., Rein, H., Slapa, S. et al. (2013) “Regional development plan Cottbus-Guben-
Forst”, Common state planning Berlin-Brandenburg.

Kalandides, A. & Slapa, S. (2012), “Town centre Management Potsdam", Office for Economic
Development, Potsdam.

Kalandides, A., Novy, J., Lundsgaard-Hansen, C. (2011): “Neighbourhood Up-Scaling and
Visitors’ Development in Wrangelkiez, Berlin.” Department for Business Development,
District Government of Friedrichshain-Kreuzberg. [in German]

Kalandides, A., Novy, J., Lundsgaard-Hansen, C. (2011): “Analysis of potential visitors to the
Karl-Marx-StraBe, Berlin.” Department for Business Development, District Government
of Neukdlin. [in German]

Kalandides, A., Novy, J., Grube, N. (2011): “Tourism Potential Analysis in the District
Tempelhof Schéneberg, Berlin.” Department for Business Development, District
Government of Tempelhof-Schéneberg. [in German]

Kalandides, A., Fleig, D., Ghioreanu, D., Kalag, G., Krone, M., Versch, T. (2010): " Research
report on the project, CIMON '(cluster initiative fashion and sewing): Networking
opportunities between tailors and fashion designers in Berlin-NeukdlIn." Department for
Business Development, District Government of Neukdlin. [in German]
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UNESCO-Kommission e.V. (2009) * White Paper: Employing Cultural Diversity: Using
recommendations from civil society to implement the UNESCO Convention on Diversity
of Cultural Expressions (2005) throughout Germany.” Bonn. [in German]

Vaiou, D., Kalandides, A., et al. (2008) * The Everyday Socio-Spatial Change in the City.
Migrant and indigenous women in two Athenian neighborhoods. " National Technological
University Athens. [in Greek]

Vaiou, D., Kalandides, A., Lykogianni, R., Tsikli, A. (2007) “Approaches to the concept of
'neighbourhoods'. Theoretical discourses and institutional practices.” National
Technological University Athens [in Greek]

Kalandides, A. (2006) “Gentrification: one more Anglophone buzz-word or a useful analytical
tool?” Research Project, National Technological University Athens. [in Greek]

Blog articles (Places Blog & IPM Blog)

Participatory placemaking: concepts, methods and practices 28/5/2018

Town centre management in Emsdetten, 6/2/2018

Teaching pluralist economics, 19/12/2018

Can places think? 24/5/2017

Can you make authentic places? 9/5/2018

An itinerant sense of place, 28/3/2017

The problem with participation in urban development, 16/3/2017

Places and figures of speech: metaphors, metonymy and synecdoche, 10/10/2016

Places don’t have DNAs - living organisms do, 12/9/2016

Communities of exclusion. Some thoughts on the concept of community, 29/6/2016

From the “Bridge of Spies” to the “Smart City”: A Berlin narrative, 1/6/2016

Kiosks and Puplic Squares in Lisbon, 16/5/2016

Naples - the anti-tourist city, 11/5/2016

Shortage of skilled labour in Germany. Does it really exist? (Parts 1-3) 13/7/2015 - 16/7/2015

Urban Planning with legos? Olafur Eliasson may have a point, 9/6/2015

What is wrong with this photo of English tourists and refugees? Everything, 30/05/2015

Kiosks and public squares in Lisbon, 21/05/2015

Where do we go from here? Fostering equitable urban development and sustainable economic
growth in Berlin, 18/05/2015

Is the underground a concept of the past? The Brazilian planner Jaime Lerner certainly thinks
so, 15/05/2015

Can your really plan a creative neighbourhood? Norman Foster plans for hipsters in Dubai,
14/05/2015

Gentrification, Displacement and the New Housing Bubble in Berlin, 15/11/2014

Fake country-of-origin products and the limits to place branding, 26/10/2014

Fashion Businesses in Berlin — Resources and Challenges (Part 1-3), 20/06 - 03/07/2014
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Culture is economy - or maybe not? (Take 2), 25/02/2014

Culture is economy - or maybe not?, 22/02/2014

Bogotad - the Decades of Transformation, 18.02.2014

COBRA: Looking for Opportunities in Weak Rural Areas, 03.02.2014

Notes from the South (End): An Unexpected and Personal Post-Scriptum, 08.12.2013

Notes from the South (Part 4): Branding Africa’s World Class City, 30.11.2013

Notes from the South (Part 3): Crossing lines, 26.11.2013

Notes from the South (Part 2): Housing under siege, 22.11.2013

Notes from the South (Part 1): A Johannesburg diary, 21.11.2013

The (In)formal City: Searching for (In)formality, 20.11.2013

(In)formal practices and city-making, 3.10.2013

Is affordable housing in Berlin still possible?, 30.09.2013

Informal Cities?, 10.07.2013

Urban development and the illusion of participation, 08.07.2013

(with Markus Kather) Parks and gardens in Berlin as community spaces - Part 3 (end),
29.05.2013

(with Markus Kather) Parks and gardens in Berlin as community spaces - Part 2, 21.05.2013

(with Markus Kather) Parks and gardens in Berlin as community spaces - Part 1, 13.05.2013

Are our town centres really dying?, 25.02.2013

Some thoughts on the Place Management and Place Branding Conference at Manchester
Metropolitan University, 28.02.2013

Spaces of Democracy: An evening with Doreen Massey at the Humboldt University, 29.01.2013

Regional Development Concepts and their inherent contradictions, 24.01.2013

Gentrification in Berlin: When “class” becomes a dirty word, 21.01.2013

Academics versus Practitioners: Bridging an Artificial Divide, 04.01.2013

Kultur(brauerei) for sale, 17.02.2012

Under African Skies Coda: The White European, 03.12.2012

Under African Skies, Day 5: What is an architect?, 30.11.2012

Under African Skies Day 4, Diepsloot, 30.11.2012

Under African Skies, Day 3: Art and Public Space, 29.11.2012

Under African Skies, Day 2: Informal Settlements, 28.11.2012

Under African Skies, Day 1: The Taxi Rank, 27.11.2012

La Ruche: Urban Gardening in Toulouse, 24.11.2012

Tourism in Berlin — Opportunities and Challenges for the City, 12.11.2012

Urban Manufacturing/Manufacturing the Urban in Zlrich, 01.11.2012

Regionalization and Place Identity (Or: what is really the Niederlausitz?), 29.10.2012

The Mask of the Red Death or the limited geographical imagination of the European North,
27.10.2012

The many faces of Athenian identity,12.09.2012
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My article for EXBERLINER Mag: Of crooks and thieves - or why Greece-bashing is no longer
funny, 09.07.2012

Place Branding Literature: Work in progress, 11.06.2012

A practitioner’s viewpoint in integrated Place Branding: four principles and some thoughts,
06.06.2012

Covered market revival: Markthalle IX in Berlin, 04.06.2012

Bursting the expat bubble in Berlin, 31.05.2012

Crete: Blessed by Nature and Cursed by Tourism?, 23.05.2012

Co-working in Athens: Loft2Work, 19.04.2012

Implementing a Place Branding strategy: Bogota UNESCO City of Music, 08.04.2012

When place reputation becomes self-fulfilling prophecy, 06.04.2012

How to implement a strategy in Integrated Place Branding, 04.04.2012

(with Mihalis Kavaratzis), ...if we were asked today to rebrand Greece, 21.03.2012

Urban Development and Creative Economy in Berlin, 05.03.2012

Strengths and weaknesses of the SWOT tool for place-related analysis, 15.02.2012

Tired of the Creative bubble: Some thoughts on a popular concept, 01.02.2012

After the conference: First impressions from Utrecht, 23.01.2012

Place Branding for Cyprus: An Interview, 21.12.2011

Me, myself and I: Germans vs. Greeks or the tale of the cicada and the ant, 16.12.2012

The Killer Argument: “You're a bloody Gentrifier!”, 25.11.2011

Urban Manufacturing/Manufacturing the Urban at ETH Zurich, 04.10.2011

Veracruz does it better, 12.09.2011

Aguascalientes, Mexico: The Guessing Game, 02.09.2011

Save Creativity! Peter Marcuse at the Centre for Metropolitan Studies, 10.08.2011

The launch of the new city marketing strategy for Bogota, 25.07.2011

Sex and Drugs and Rock-'n-Roll: Welcome to Amsterdam, 19.07.2011

Neighbouring, practices of belonging and the rescaling of citizenship. Examples from Berlin and
Athens, 13.07.2011

Neighbourhoods, local scenes & tourist development. Part 1:The LGBT neighbourhood in
Schoéneberg, 01.07.2011

Memory, Authenticity and the Tourist Gaze, 23.06.2011

If everything is gentrification then what is gentrification?, 06.06.2011
Spanish Cucumbers and the New German Arrogance, 02.06.2011

Whose economic growth? Growing regional inequality in booming Germany, 13.05.2011
The troubled relationship between practitioners and academics, 27.04.2011
Mobility is not just about cars: Ciclovia in Bogota, 10.04.2011

Place Specificity and Unique Cities: An answer to Kavaratzis, 07.04.2011
Hamburg - Green Capital because so many have to live in parks?, 31.03.2011
Spaces of Transformation - successful places, 28.03.2011

Don't hold your breath: "Breathtaking Athens" | Promotion film, 22.03.2011
When nation branding turns into serious ugly propaganda, 18.03.2011

The (troubled) relationship between urban planning and branding, 16.03.2011
Gentrification in Berlin (again), 13.03.2011
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